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Across a range of markets, news media have experienced a rapid collapse of traditional revenue
models, leading to widespread discussion ofjournalism 'in crisis. should these developments be
seen asa crisis forjournalism and democracy?

Since the latter half of the twentieth century. journalism gradually adopted the western
democracy ideas and achieved the state of privileged andindependence status as a profession
offering public service and the fourth estate (Hallin,1992. However, from the late 1990s. with the
developrment of thetechnology and the rewolution of the new media, the traditional revenue
models faced great challenges. Through expanding of networks computertechnology has
reduced the different media and inspired conwergence digitalinfomation has rapidly transmitted
White,2012. This essay will mainly focuson the impact of different range of markets on the
traditional revenue model of the news media.Although to some extent.itwas in crisis still
marketsbrings more beneficial This essay wilbe divided into three parts, and first part will
concentrate on the definition of the journalistand the basic industryformula Ihe next two parts
will discuss both negative and positive impact on the traditional revenue models of news media

The journalist fomed the Fueropean countries and America,from the late 1gth and early 2oth
century. According to Weaver and wilhoit (1996),it can bedefined as the process of gathering.
dissemination of news as wellas provide intormation about the news to the audience. thus it not
only require therethods to collect news bul also the literary slyle lo editi The jourmalis has
diversely lorms, incdluding content published by magazines, newspapers.radio and television
With the devclopment of the digital technolcgy some ncwwersions came out like ncws wcbsites
and applications. There are two maincharacteristics about the journalism, which refers to the
objectivity and neutrality. standing in the position of neutral reflector reported things and not
mixthe personal deviation. The objectivity includes the elements of the nonpartisanship.
detachment, reliance on observable and balance. As Peterson[2001)indicales thal the media
much be accurale.without lies andjournalists rmuch understand Uhal facl is the facl. opinionis
opinion. In the mearwhile. Uhejoumalistic norms published by the American society of
Ncwspaper Editors says the ncutrality is the ability to ciearidentify the news and opinions, not
mixthe bias in amy fom. There are four basic traditional revenue models of news media:
advertising subscription pay-per-item and merchandising. Amongthem. the advertising is the
most common and ethicient one in mabng profts.

In the modern society, with the development of markets. news media faced great challenges.
The media cormpanies'onwners tend to expect bigger returnsfrom their investment, thus, they
began to have more concem about the method to sale the news. There are two subjects of the
sale, first is the readers andsecond is the advertisers. The formal one had the significant impact
one the later one.who also have the interaction with each other, as only with morereaders, the
advertisers will have more financial outlay to thejoumalism. in the meanwhile, driven by the
profit, sometimes the news media cannot be soobjective and neutral. In the era of Intemet, the
relationships with audiences became much more important tojournalists Heinonen, 2008).



Therefore, inorder to allract more allention and fulled the interesls of therm, some of the
journalisls arermorelikely lo caler lo the mass. creale the focus sometimeseven design news and
fabricated false news, regardless of the traditional industry guidelines. For instance. the fake
news about afemale drug-runner keptl6 young men for entertaining was reported during a
national campaign against Chongging's gangsters that attracted great attention from the
wholeChina. This fake news not only meets the needs from the people who care aboutthe
massive crackdown ofnarcotics, but also meetthe novelty requirementof people (Le, 2006].
Moreover. these containing biases news leads to more distrustfrom the readers which decrease
the number of the readers and thereputation of the journalism eventually impact the income of
journalists.

What is worse, with the development of the Internet and digital media, people can read news
freely through the computers and mobile phones, for little andwithout cost. Subscriptions used
to beapopular and steady method for media to gain profit, and it no longer prowides steady
revenues overtime In thiscase, only in some news media that can provide significant value
beyond the common news found elsewhere, people would like to pay for a subscription tothis
news. for example, the nows wobsites the Lconomist and the all street Journal, offering
professionalinformation that cannot find in the Google oreverywhere else (Simons, 2012).
Moreover, the journalism becameajob withrmuch flexibility and fragmenlalion.which leads to
anincrease in employmenlinstability in the media and entertainment. In such an environment,
workers are often unable to join a trade union. and therefore the scope of collectivecansultation
and social dialogue is limited. In this case, more the problems of labour rights existed in
thejourmalism. For instance.the gender inequality, asthere is olbstacles to equal representation
ofjoumalist women and have less progress towands better access to senior managementjobs and
well paid.talso had the bad impact on the reputation of the journalist. which will decrease the
advertisement income.

However. the various markets provide new chance for journalisrm.One importantimprowement
of news media' srevenue rnodel comes from the circulationand share of information and
knowledge. More and more articles and reports are being reprinted an many newdy emerging
online platforms.In the past,reprinting reports published by others without their prior permission
may be regarded as ilegal.However, currently. traditionalintellectual property rightlaw can not be
applied under the new circumstance, as some of them are not for commercial use Poell &
Borra,2012). Therefore, instead of preventingother press or online platform from reprinting.
journalism may as well makce use of this commercial pattern to expand its influence and earn
more profit.That is lo say. if a certain reportis circulated on many new media platfors, lots of
people are able lo have access loit The outcormeis thal the journalistediting the report and the
newspaper office may become more well-known. Although they may not receive returns such as
money or profitin the first tirme,there are more benefits in the long tem. For instance, some
advertisement publisher may be interested in publishing their new products through the
mostpopular newspaper, which can bring fat profit for thejournalism. Thus, this isawin-win
pattemn for both ofthem (Syivie & witherspoon,2001)-

Another new revenue model results from the new display materials, which are likely to bring



news media backto life.With the development of electronicdlevices. people are more willing to
read newspapers as well asjournals on hand, and the kcy technology bchind this development is
digital technology.Digital miaterials are more portable, easier to store and search. in
addition,when it comes to the user experience. on-hand electronic books are more similanto
printed materials compared to computer. Therefore, as for news media, reports andjourals can
be transfomed into digital ones and then published onrelevant online dalabases, which can be
downloaded by people afler paying a certain amount of money [Solove, 2004].In this way. the
news media can nolonly survive in the industry innovation, but also seta brand-new patter of
eaming profit. For instance, world slargeste-commerce website Amazon haspublished the Kindle
reader whose size and thicknessis similar to ordinary books,and lots of newspapers and joumals
have published electronic wersionson Kindle The most important fact is that this business
pattern has created abundant revenues for media Conventional journalismwil take on
anewlookwith those new carriers.

In conclusion, in order to attract more subscribers, the news media may distort someimportant
facts and misrepresent key information, which will in tumpose a threat on its reputation and the
impose an adverse impact on its revenue from advertisements In addition, long-existed problems
such as feministissue will also affect the wolume of subscription as well as profits. The last
negative influence is thatwith the development of Internettechnology. anincreasing nurmber of
online resources that are free of charge are available to readers,so people are not willing to
purchase newspapers. However,if a pieceof news can be read by as many people as possible, the
media reporting the news may become so influential that itis likely to establish amodel of
profitfrom advertisernents. Besides. people downloading digital materials may also contribute to
the increase of revenue.
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